
The Hottest Night in Hip-Hop Has A Home on BET -Tune in Tuesday, October 27 at 8 PM* for 
the World Premiere of the '2009 BET HIP-HOP AWARDS' 

Hosted by Comedian Mike Epps with Performances by Jay Z, Snoop Dogg, Ludacris, Young Jeezy, Gucci 
Mane, The Dream and Many MoreRapper, Actor, Producer, Screenwriter, and Film Director Ice Cube Will 
Be Honored as This Year's "I Am Hip-Hop" Icon Award Recipient 

NEW YORK, Oct 21, 2009 -- On Tuesday, October 27, 2009 at 8 PM* make a date with comedian Mike Epps, for one of the 
most exciting nights with the premiere of the 2009 BET HIP-HOP AWARDS. 

(Photo: http://www.newscom.com/cgi-bin/prnh/20091021/NE96586 )  

(Logo: http://www.newscom.com/cgi-bin/prnh/20070716/BETNETWORKSLOGO )  

At 8 PM* Jay Z and Young Jeezy kick off the hottest show on television with a performance of as "Real as It Gets" followed by 
performances and appearances from Snoop Dogg, Missy Elliott, Monica, Fabolous, DJ Khaled, The Dream, Tiny and Toya, Jim 
Jones, Wale, Gucci Mane, Mario, OJ Da Juiceman, Soulja Boy Tell'em, Chuck D, Plies, DJ Drama, Shawty Lo, Fonzworth 
Bentley, Lil Scrappy, Dorrough, Nipsey Hussle, Goodie Mob, Big Boi, and Ludacris, who performed his brand-new single for the 
first time, "How Low" on the 2009 BET HIP-HOP AWARDS stage.  

Taped in Atlanta's Boisfeuillet Jones Civic Center, the 2009 BET HIP-HOP AWARDS celebrates the biggest names in the game 
-- both on the mic and in the community. The audience was privy to a whopping 10 performances, 3 hip-hop cyphers, which 
featured KRS-One, Eminem, Black Thought, Mos Def, Wale, GSpan, Nipsey Hussle, Joe Budden, Buck Shot, Crown Royyal, 
and the only female in the crew Nicki Minaj; and a tribute to women in hip-hop honoring Fatima Robinson, and Missy Elliot for 
their significant contributions to the hip-hop culture with their art, creativity, originality and pure talent. The evening was also full 
of stirring moments along with Mike Epps' many wardrobe changes, the New Boyz were schooled by Kid 'n Play; T.I.'s better 
half, Tiny accepted numerous awards on T.I.'s behalf and read an email-acceptance note he personally wrote from jail; and 
Brooklyn's finest, Jay Z was awarded the first award of the night, MVP of the Year by Dirty Money. 

Veteran rapper, Ice Cube received the "I AM HIP HOP" Icon Award which is presented to an individual who, during their lifetime, 
has made notable contributions of outstanding significance to the hip-hop community.  

This year "Hip Hop Cares" spotlighted 50 Cents' G-Unity Foundation, Busta Rhymes' affiliation with RockCorps, Jim Jones 
service to Entertainers Alliance for Education Foundation and Young Jeezy's Street Dreams Foundation. 

BET.com hosted the Hot 16 challenge, "Nike Be True Hot 16 Bar Exam" - log on to www.bet.com/hiphopawards to see the five 
finalists in the battle of the MCs. Check out moments and highlights straight from the 2009 BET HIP-HOP AWARDS red carpet 
hosted by Frankie (of the FRANKIE & NEFFE reality show on BET), "Red Carpet with Frankie", and make sure to catch "All 
Access Pass with DJ Q45" - BET.com along with DJ Q45 went behind-the-scenes to bring viewers exclusive footage and 
interviews from celebrity guests, music artists and entertainers. 

This year, the 2009 BET HIP-HOP AWARDS was sponsored by Nike and Coca-Cola. BET teamed up with Cossette 
Productions, the famed producers of the GRAMMY Awards® and the record-setting BET AWARDS shows, to handle production 
of the telecast. Stephen G. Hill, BET President, Music and Programming, along with Lynne Harris-Taylor, BET Vice President of 
Specials, are executive producers of the telecast. 

For more information about the BET HIP HOP AWARDS, please visit www.bet.com/hiphopawards.  

*All times ET/PT 

NOTE TO EDITORS: 

To access photos of the show, please visit www.picturegroup.com/publicity  

About BET Networks 

BET Networks, a division of Viacom Inc. (NYSE: VIA, VIA.B), is the nation's leading provider of quality entertainment, music, 
news and public affairs television programming for the African-American audience. The primary BET channel reaches more 
than 98 million households and can be seen in the United States, Canada, the Caribbean, the United Kingdom and sub-
Saharan Africa. BET is the dominant African-American consumer brand with a diverse group of business extensions: BET.com, 
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a leading Internet destination for Black entertainment, music, culture, and news; CENTRIC, a 24-hour entertainment network 
targeting the 25- to 54-year-old African-American audience; BET Digital Networks - BET Gospel and BET Hip Hop, attractive 
alternatives for cutting-edge entertainment tastes; BET Home Entertainment, a collection of BET-branded offerings for the 
home environment including DVDs and video-on-demand; BET Event Productions, a full-scale event management and 
production company with festivals and live events spanning the globe; BET Mobile, which provides ringtones, games and video 
content for wireless devices; and BET International, which operates BET in the United Kingdom and oversees the extension of 
BET network programming for global distribution. 

SOURCE BET Networks 

http://www.bet.com 


