ViacomCBS Unveils Brand for Upcoming Global Streaming Service: Paramount+
September 15, 2020
CBS All Access to Be Rebranded as Paramount+ in Early 2021
International Launch in 2021 with Initial Debut in Australia, Latin America, and the Nordics
Additional Exclusive Original Series Planned for Paramount+ from CBS, BET, MTV and Paramount to Join Its Unique Combination of Live
Sports, Breaking News and Premium Entertainment
Plans Include Five New Original Series for the Service: THE OFFER, a Limited Event Series About the Making of “The Godfather,” One of the
Most Legendary Films in Paramount’s History from Oscar and Emmy-Nominated Writer Michael Tolkin; LIONESS, from “Yellowstone”
Creator Taylor Sheridan; a New Edition of BEHIND THE MUSIC from MTV; THE REAL CRIMINAL MINDS True Crime Docuseries; and a
Revival of BET’s THE GAME
Additional Original Series to Be Announced in Advance of Launch
NEW YORK--(BUSINESS WIRE)--Sep. 15, 2020-- ViacomCBS (NASDAQ: VIAC, VIACA) today unveiled “Paramount+” as the brand name for the
company’s upcoming global streaming service, building on a legacy of innovation and superior storytelling that distinguishes one of the most iconic
brands in Hollywood. The company’s transformed subscription video on-demand and live streaming service, CBS All Access, will be rebranded as
Paramount+ in early 2021 as part of the service’s expansion to feature content from ViacomCBS’ leading portfolio of broadcast, news, sports and
entertainment brands. ViacomCBS will also bring Paramount+ to international markets with an initial debut in Australia, Latin America and the Nordics
in 2021.
This press release features multimedia. View the full release here: https://www.businesswire.com/news/home/20200915005412/en/
“Paramount is an iconic and storied brand beloved by consumers all over the world, and it is synonymous with quality, integrity and world-class
storytelling,” said Bob Bakish, President and CEO, ViacomCBS. “With Paramount+, we’re excited to establish one global streaming brand in the
broad-pay segment that will draw on the sheer breadth and depth of the ViacomCBS portfolio to offer an extraordinary collection of content for
everyone to enjoy.”
Today, ViacomCBS also revealed plans for additional new original series for Paramount+:

THE OFFER, a scripted limited event series from Paramount Television Studios, based on Oscar-winning producer Al
Ruddy’s extraordinary, never-revealed experiences of making “The Godfather.” The 10-episode event series is written and
executive produced by Michael Tolkin (“Escape at Dannemora” and “The Player”). Ruddy will also serve as executive
producer, and Emmy-winning producer Leslie Greif (“Hatfields & McCoys”) will executive produce and be a writer on the
series.
LIONESS, a spy drama created by Taylor Sheridan (“Yellowstone”) with Sheridan, Jill Wagner, David Glasser, David
Hutkin, and Bob Yari set to executive produce. Based on a real-life CIA program, LIONESS follows a young Marine
recruited to befriend the daughter of a terrorist to bring the organization down from within. The series is produced by
Paramount Network and 101 Studios.
A reimagination of the Emmy®-nominated series “Behind the Music” entitled MTV’s BEHIND THE MUSIC – THE TOP 40,
which will unlock MTV’s vault from the past 40 years for a unique and intimate look at the 40 biggest artists of all time,
through their voices and their eyes. The series will be produced by Creature Films and MTV Studios.
THE REAL CRIMINAL MINDS, a true crime docuseries based on the hit CBS Television series, and produced by XG
Productions in association with CBS Television Studios and ABC Signature.
The service is also developing a revival of THE GAME as part of BET’s programming on Paramount+ from CBS Television
Studios and Grammnet Productions.
The new original series announced today join the service’s previously announced plans for KAMP KORAL, a new original children’s series from
Nickelodeon’s SPONGEBOB SQUAREPANTS, and the service’s role as the exclusive SVOD home to THE SPONGEBOB MOVIE: SPONGE ON THE
RUN in early 2021. Additional new original content will be announced ahead of launch.
This programming will join CBS All Access’ robust existing offering of more than 20,000 episodes and movies from BET, CBS, Comedy Central, MTV,
Nickelodeon, Paramount Pictures and more, as well as exclusive original series including THE GOOD FIGHT, THE TWILIGHT ZONE, TOONING OUT
THE NEWS, NO ACTIVITY, WHY WOMEN KILL, INTERROGATION, THE THOMAS JOHN EXPERIENCE and TELL ME A STORY, as well as
upcoming series THE STAND, THE MAN WHO FELL TO EARTH, THE HARPER HOUSE, and GUILTY PARTY. The service is also the exclusive
domestic home to STAR TREK: DISCOVERY, STAR TREK: PICARD, the animated series STAR TREK: LOWER DECKS and the upcoming U.S.S.
Enterprise-set series STAR TREK: STRANGE NEW WORLDS.
Since the transformation of CBS All Access began in late July, the service has experienced significant growth and engagement. With the addition of a
diverse mix of content, including UEFA, BIG BROTHER LIVE FEEDS, STAR TREK: LOWER DECKS and more than 3,500 episodes from across
ViacomCBS’ brands, the service broke a new record for total monthly streams in August and experienced one of its best months ever in terms of new
subscriber sign-ups. In addition, the average age of new subscribers in August was measurably younger than the service’s overall average subscriber
age, due in large part to the addition of UEFA and the newly added content from various ViacomCBS brands.

Leading up to the early 2021 rebrand to Paramount+, CBS All Access will expand its content offering to more than 30,000 episodes and movies and
continue to develop additional original series across brands including BET, CBS, Comedy Central, MTV, Nickelodeon, Paramount Pictures and more,
transforming it into a diversified super service for the ViacomCBS portfolio.
“The response from consumers in just the early weeks of the service’s expansion already illustrates the tremendous opportunity ahead of us in
bringing these phenomenal ViacomCBS brands together in one premium streaming home under the new Paramount+ name,” said Marc DeBevoise,
Chief Digital Officer, ViacomCBS and President & Chief Executive Officer, ViacomCBS Digital. “With the addition of even more content from across the
portfolio as well as the new exclusive originals we are announcing today, we look forward to the early 2021 rebrand and bringing existing and new
subscribers more of the compelling, genre-spanning live sports, breaking news and mountain of entertainment ViacomCBS has to offer.”
About CBS All Access:
CBS All Access is ViacomCBS’ direct-to-consumer digital subscription video on-demand and live streaming service. CBS All Access gives subscribers
the ability to watch more than 20,000 episodes and movies on demand – including exclusive original series, current and past seasons of hit shows
from the CBS Television Network and growing libraries from brands across the ViacomCBS portfolio including BET, Comedy Central, MTV,
Nickelodeon, Smithsonian and more, as well as a wealth of films from Paramount Pictures. The service is also the streaming home to unmatched
sports programming, including every CBS Sports event, from golf to football to basketball and more, plus exclusive streaming rights for major sports
properties, including some of the world’s biggest and most popular soccer leagues. CBS All Access also enables subscribers to stream local CBS
stations live across the U.S. in addition to the ability to stream ViacomCBS Digital’s other live channels: CBSN for 24/7 news, CBS Sports HQ for
sports news and analysis, and ET Live for entertainment coverage.
The service is currently available across all major device platforms including online, mobile and connected TV and OTT platforms and services.
Versions of CBS All Access have launched internationally in Canada and Australia (10 All Access), with unique but similar content and pricing plans.
For more details on CBS All Access, please visit https://www.cbs.com/all-access.
About ViacomCBS:
ViacomCBS (NASDAQ: VIAC; VIACA) is a leading global media and entertainment company that creates premium content and experiences for
audiences worldwide. Driven by iconic consumer brands, its portfolio includes CBS, Showtime Networks, Paramount Pictures, Nickelodeon, MTV,
Comedy Central, BET, CBS All Access, Pluto TV and Simon & Schuster, among others. The company delivers the largest share of the U.S. television
audience and boasts one of the industry’s most important and extensive libraries of TV and film titles. In addition to offering innovative streaming
services and digital video products, ViacomCBS provides powerful capabilities in production, distribution and advertising solutions for partners on five
continents.
For more information about ViacomCBS, please visit www.viacomcbs.com and follow @ViacomCBS on social platforms.
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