
 
December 28, 2016 

Nickelodeon Wins 2016 with Kids 2-11, Kids 2-5 and Total Viewers 

Nickelodeon Out-Performs Competition This Year by Double Digits  

Nick Owns Year's Top Shows Across Each Kid Demo: Henry Danger with K2-11 and K6-11, and Blaze and the 
Monster Machines with K2-5  

NEW YORK--(BUSINESS WIRE)-- Nickelodeon finished 2016 as the number-one kids' network for the year and as basic 
cable's top entertainment network with total viewers (1.2M) in total day. According to Nielsen Media Research for 12/28/15-
12/25/16, Nickelodeon is number one with K2-11, averaging a 2.1/623K, on par with last year, while +31% ahead of Disney 
Channel (1.6/468K—down -20% vs. year ago) and +75% ahead of Cartoon Network (1.2/368K—down -20% vs. year ago). 
Nickelodeon also is basic cable's top entertainment network with total viewers for the total day, with its current average of 
1.2 million Persons 2+ out-performing Disney Channel by +22% (1.0M, down -18% vs. year ago) and Cartoon Network by 
+46% (847K, down -16% vs. year ago).  

With K2-5, Nick is number one, with an average of 2.7/301K, on par with last year and +108% ahead of Disney Channel 
(1.3/145K—down -19% vs. year ago) and +145% ahead of Cartoon Network (1.1/121K—down -8% vs. year ago). Among 
Kids 6-11, Nick is tied for first with Disney Channel: Nick's 1.8/322K with K6-11 is on par with its prior-year performance, 
while Disney's 1.8/322K represents an -18% decline.  

Nickelodeon's success in 2016 stems from the debut of more than 600 new episode premieres; successful tent-pole events 
such as Kids' Choice Awards, Kids' Choice Sports and the HALO Awards; and being home to the year's top entertainment 
shows with all kid demos across all TV, including:  

� The top four shows among Kids 2-11 (#1 Henry Danger, #2 The Thundermans, #3 Game Shakers and #4 Nicky, 
Ricky, Dicky & Dawn);  

� The top three series among Kids 6-11 (#1 Henry Danger, #2 The Thundermans and #3 Game Shakers);  

� Six out of the top 10 preschool programs, including the number-one Blaze and the Monster Machines, followed 
by #3 PAW Patrol, #5 Bubble Guppies, #6 Rusty Rivets, #7 Team Umizoomi and #8 Shimmer and Shine.  

� The top kids' animated shows, with SpongeBob SquarePants (3.4/984K) and The Loud House (3.3/950K), which 
year to date are number one and number two, respectively with Kids 2-11.  

� 2016's top-rated entertainment telecast with kids: an hour-long episode of the top-ranked, live-action hit Henry 
Danger (11/11/16), which averaged 8.2/2.3MM with Kids 2-11 and drew 4.2MM total viewers.  

� In digital, over 1.5B streams were generated in 2016 across the Nick Jr. App and NickJr.com, while three of 
its preschool apps—PAW Patrol Pups Take Flight, Blaze and the Monster Machines Dinosaur Rescue, and TMNT 
Half Shell Heroes—reached number one in the App Store's Kids and Education categories.  

� Albert, Nickelodeon's first original animated TV movie, delivered 3.1M total viewers in Live+7 and posted notable 
triple-digit year ago gains with Kids 2-11 (5.7/1.6M, +159%) and Kids 6-11 (6.3/1.1M, +152%).  

Source: NMR, Most current, Coverage ratings, 2016 YTD (12/28/15-12/25/16), 6a-6a, Trackage Rankers: Min 6 T/Cs, 
excludes: movies, sports, broadcast and specials  

Nickelodeon, now in its 37th year, is the number-one entertainment brand for kids. It has built a diverse, global business by 
putting kids first in everything it does. The company includes television programming and production in the United States 
and around the world, plus consumer products, online, recreation, books and feature films. Nickelodeon's U.S. television 
network is seen in more than 90 million households and has been the number-one-rated basic cable network for 19 
consecutive years. For more information or artwork, visit http://www.nickpress.com. Nickelodeon and all related titles, 
characters and logos are trademarks of Viacom Inc. (NASDAQ: VIA, VIA.B).  
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